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COURSE DESCRIPTION: The course is designed to help students select and
choose topics for investigation. It will also expose students, to the various types
of research and research methods.

On completing the course students will be able to:
v Identify primary and secondary sources of information
v Use the library and internet to gather information
v' Sample populations and select right types of instruments for their work
v' Present and analyse research data

WEEK CONTENT ASSIGNMENT
1-2 What is research? Read round the topic
Characteristics of research
Types of research
3-4 How to choose a research topic and its development Students choose their topics
Formulation of a hypothesis
Tools of research
5-6 Review of related literature and its importance Students review literature on
their topics. Use of internet and
abstracts.
7-8 Methodology  Population, sampling techniques, | Students select techniques and
instruments — preparation and administration (collection | instruments
of data)
9 Ethnics in research Students present their draft
Report writing proposals
10-11 Data Analysis: Presentation of Data — Tables, graphs,
pie and bar charts
12 Statistical evaluation of data Interpretation of Data Present their proposals

Summary/Conclusion & Recommendations
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